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INTRODUCTION: DOES 
GOOGLE+ EVEN 
MATTTER?

1



With only so many hours in a day, it’s no wonder why many 

marketers consider Google+ an afterthought compared to other tactics 

like regular website maintenance, ongoing blogging, and 

publishing to major social networks like Facebook, Twitter, and 

LinkedIn. After all, where do you find the time to cultivate yet 

another social community, and why would you do so on Google+ if 

you’re not entirely sure it’s worth it?

IS GOOGLE+ REALLY WORTH THE TIME?



It’s understandable why 

some marketers remain 

unconvinced, too. Some don’t 

believe  their audience 

exists on the platform, and 

some think the platform’s a 

total ghost town.

http://qz.com/156733/who-actually-uses-google-exactly-who-youd-expect/
http://socialtimes.com/persistent-google-ghost-town-myth_b142901


Some are wary of investing 

in Google+ given the 2014 

announcement of Google+ 

creator Vic Gundotra’s 

departure. All are valid 

reasons for investing 

marketing budgets into 

other social networks and 

inbound marketing tactics ... 



… But there’s still one reason

why even the time-crunched 

marketer shouldn’t ignore 

Google+ entirely, and that 

reason is SEO. And, as 

Google+ evolves, it's wise to 

get all the foundational 

elements right so you can 

more readily adapt to change.

http://marketingland.com/google-plus-will-die-may-change-82377


The bottom line is that 

Google dominates the 

search market and has a 

bias toward Google+ 

content, so any business 

looking to boost their overall 

search engine visibility can’t 

ignore Google+. 



Even brands like Starbucks 

and The Economist have 

openly acknowledged their 

approach to Google+ is 

almost entirely geared toward 

boosting SEO. Perhaps it’s 

time for your business to 

follow suit.

http://www.nytimes.com/2014/02/15/technology/the-plus-in-google-plus-its-mostly-for-google.html


This guide will help you 

get the most out of Google+ 

without having to shirk all 

your other marketing 

responsibilities. And for 

those who are still skeptical, 

we’ll start the next section 

by exploring exactly how 

Google+ can boost SEO.



Google+, like all digital platforms, will evolve. The 

SEO benefits of Google+ still make it worth it to for 

marketers to maintain an active presence there. 

Recap

Learn More

Click the image to grab a free copy of these resources! 

7 SEO Myths You Should Leave 
Behind in 2014

Search Engine Optimization: 
The Past, Present, and Future

http://offers.hubspot.com/17-seo-myths-leave-behind-in-2014
http://offers.hubspot.com/search-engine-optimization-past-present-future
http://offers.hubspot.com/search-engine-optimization-past-present-future
http://offers.hubspot.com/search-engine-optimization-past-present-future
http://offers.hubspot.com/17-seo-myths-leave-behind-in-2014
http://offers.hubspot.com/17-seo-myths-leave-behind-in-2014


5 WAYS GOOGLE+ 
ENHANCES YOUR SEO.2



1. YOUR BUSINESS CAN GET 
ADDITIONAL, FREE REAL 
ESTATE IN SEARCH ENGINE 
RESULTS.



Businesses on Google+ get 

prime real estate you can’t 

even buy. Google displays 

information about that brand 

complete with a “Follow” 

button so searchers can 

follow that brand on 

Google+ right from the 

search results page. 

http://www.google.com/+/business/befound.html


2. YOU CAN INDEX MORE 
BRANDED CONTENT.



Google indexes public posts 

from Google+, so every post 

you publish to the platform 

increases the chances of 

your brand appearing in 

Google’s search results. Take a 

look at the post from Guy 

Kawasaki that ranked for a 

term containing “SEO.”



3. YOU CAN GET GOOGLE TO 
INDEX WEB CONTENT 
FASTER.



You used to have to submit 

a form and wait weeks to 

have Google index your 

content. Now you can just 

share web pages to 

Google+ or click a +1 button. 

If you want website or blog 

content to get indexed fast, 

share it to Google+.

“Google+ is the new 
Google Submit URL box.”

- Rand Fishkin
SEO Expert and Co-Founder, Moz



4. YOUR WEBSITE AND BLOG 
CONTENT CAN RANK HIGHER 
IN SEARCH RESULTS.



Google’s ‘+1’ social sharing 

button allows your site 

visitors to recommend your 

content on Google Search 

and share it on Google+. 

Even though Google’s Matt 

Cutts denies that +1s lead to 

higher search rankings …

https://twitter.com/mattcutts


… several studies by Moz

and Searchmetrics have 

found that there’s at least a 

strong correlation between 

volume of +1s and how well 

a page ranks. The takeaway: 

+1s can only help, so it’s wise 

to have a +1 button on your 

blog and lead gen content.

http://moz.com/blog/ranking-factors-2013
http://blog.searchmetrics.com/us/2013/06/27/ranking-factors-2013-google-usa/


5. YOUR WEBSITE AND BLOG 
CONTENT CAN GET HIGHER 
CLICKTHROUGH RATES IN 
SEARCH.



Google+ is used to optimize 

search results with rich 

snippets, including the 

popular Google Authorship 

feature that enables authors 

to have their Google+ profile 

photo appear next to their 

articles to give search results a 

human touch.



On-Page SEO Template

Having an active page on Google+ helps Google 

index more of your content faster, increasing your 

chances of getting discovered by potential customers.

Recap

Learn More

Click the image to grab a free copy of these resources! 

Blog Post: How To Hack Google 
Plus For SEO Value

http://offers.hubspot.com/seo-template-guide
http://offers.hubspot.com/seo-template-guide
http://offers.hubspot.com/seo-template-guide
http://blog.hubspot.com/insiders/hack-google-plus-for-seo-value
http://blog.hubspot.com/insiders/hack-google-plus-for-seo-value
http://blog.hubspot.com/insiders/hack-google-plus-for-seo-value


WHAT CONTENT TO 
CREATE & SHARE ON 
GOOGLE+.

3



IN ORDER TO BOOST SEO WITH 
GREAT GOOGLE+ POSTS, YOU 
HAVE TO HAVE GREAT CONTENT 
TO LINK TO.



“If you make compelling content, people will link to 
it, like it, share it on Facebook, +1 it, etc. But that 

doesn't mean that Google is using those signals in 
our ranking. Rather than chasing +1s of content, 
your time is much better spent making great 

content.” 

– Matt Cutts
Software Engineer & Head of Webspam Team, Google



We’re a B2B all-in-one marketing software company, and we thrive

on creating content that makes the jobs of marketers easier.

So, when it comes to using Google+ to generate leads, we focus first 

on creating useful content (like blog posts, presentations, templates, 

and ebooks) that our audience of marketers will find valuable. 

LEARN FROM HUBSPOT: OUR APPROACH TO 
LEAD GENERATION THROUGH GOOGLE+.



Ebooks, 
Whitepapers 

& Guides

Blog Posts Webinars Content Creation 
Assets

Checklists
Templates

THE TYPES OF LEAD GEN CONTENT WE CREATE:



All this content creation arms our social media manager with a 

library of resources to promote in unique ways on Google+ and other 

social channels.



You see, our Google+ posts are the digital breadcrumbs that draw 

our audience down a trail toward a much more substantial piece 

of content they can download after filling out a form.

We use Google+ to drive 
traffic to landing pages 
where we can convert 
visitors into leads.



Without creating content aimed at solving problems for marketers, 

we'd simply have nothing interesting to post or advertise on 

Google+, and we sure as heck wouldn't generate any leads!



Focus first on your overall content and lead gen 

strategies. Then, repackage what you’ve already 

created for Google+.

Recap

Learn More

Click the image to grab a free copy of these resources! 

How HubSpot Does Inbound: 
Creating a Content Machine

The 30 Greatest Lead 
Generation Tips, Tricks & Ideas

http://offers.hubspot.com/how-hubspot-does-inbound-creating-a-content-machine
http://offers.hubspot.com/how-hubspot-does-inbound-creating-a-content-machine
http://offers.hubspot.com/30-greatest-lead-generation-tips
http://offers.hubspot.com/30-greatest-lead-generation-tips


HOW TO OPTIMIZE YOUR 
GOOGLE+ PAGE & POSTS.4



Now that you know what content to create so you can link to it 

through Google+ posts, let’s talk about the best way to share that 

content to get the most SEO value with the least amount of work.

Before we get to that just yet, though, you have to have a page 

that’s filled out with all your business’ information. Get set up if not 

already, and we’ll give you some pointers for optimizing your page as well.

LET’S FOCUS ON THE EASIEST, MOST 
EFFECTIVE THINGS YOU CAN DO.



The easiest and most effective thing you can do to get value out of 

your Google+ page is to regularly publish the great content you’re 

(hopefully) already creating to it. Remember: sharing content to 

Google+ helps Google index more of your content faster, and 

ultimately gives it a greater chance of getting discovered by your 

prospects. That’s why our very first optimization tip is …

THE SINGLE EASIEST, MOST EFFECTIVE THING 
YOU CAN DO:



1. PUBLISH TO YOUR GOOGLE+ 
PAGE WHAT YOU’RE 
ALREADY PUBLISHING TO 
OTHER SOCIAL CHANNELS.



If you’re already creating and 

publishing content to 

Facebook, Twitter, and 

LinkedIn, publish that content 

to your Google+ page as 

well. HubSpot’s Social Inbox 

tool allows you to schedule 

and publish to all four channels 

individually or at once.

Learn More About 
Social Inbox

http://hub.am/RUCCEm
http://hub.am/RUCCEm
http://hub.am/RUCCEm


2. CLAIM YOUR PAGE’S 
CUSTOM, BRANDED URL.



If you have your page set up 

and you've got more than 10 

followers, a profile photo and 

your page is older than 30 

days, you can claim a custom 

URL that matches your brand, 

making your page easier to 

share and easier to discover.

https://plus.google.com/+googleplus/posts/8C5oKFUKLVs


3. LINK YOUR WEBSITE TO YOUR 
GOOGLE+ PAGE.



Link your Google+ page to 

your website to not only 

create an inbound link from 

Google+, but to allow your 

Google+ page to appear on 

the right hand side of search 

results (as shown in the 

Starbucks and Home Depot 

screenshots shown earlier).



4. BULK UP YOUR PAGE’S 
“LINKS” SECTION.



Every Google+ page gives 

you the opportunity to add 

links that are important to 

your business in the “Links” 

section under the About 

menu. Along with your 

website, include your blog, 

social profiles, and any page 

you want to drive traffic to.



5. GET YOUR “STORY” 
STRAIGHT.



Also found under the About 

menu is your page's “story” –

a tagline and an introduction 

to your business – which 

becomes your meta description

when your page shows up in 

search results. Craft an 

effective one informs and 

entices more clickthroughs.

http://blog.hubspot.com/marketing/how-to-write-meta-description-ht


6. OPTIMIZE THE FIRST 45-50 
CHARACTERS OF YOUR 
POSTS.



The first 45-50 characters of 

your Google+ post becomes 

that post’s page title in 

Google’s search results, so craft 

that first line as if you’re 

writing a blog post title, and 

include a keyword you’re 

trying to rank for.



7. DON’T SKIMP ON THE 
VISUALS. INCLUDE PHOTOS, 
VIDEOS, OR GIFS.



At HubSpot, we may not 

always be sure what we’re 

posting will incite the 

interaction we want, but one 

thing we’re sure of is we’re 

better off posting visuals 

(images, links with 

thumbnails, videos, GIFs) 

versus a plain text update.



Unlike other social channels 

(besides Pinterest), Google+ 

supports animated GIFs as 

shown in this post. GIFs 

stand out among static images

or videos that need to be 

clicked to play, giving you 

additional opportunity to 

grab a prospect’s attention.

http://blog.hubspot.com/marketing/how-to-create-animated-gif-quick-tip-ht
https://plus.google.com/u/0/114124401690420551118/posts/6s5NDaCLLWs


8. HAVE YOUR BLOG AUTHORS 
SIGN UP FOR GOOGLE+ 
AUTHORSHIP. 



When the contributors to 

your blog sign up for Google 

Authorship, their Google+ 

profile photos show up in 

search results next to articles 

they’ve written, which builds 

trust, establishes credibility, 

and improves your 

clickthrough rate.

http://blog.hubspot.com/blog/tabid/6307/bid/33744/How-to-Sex-Up-Your-Google-Search-Results-With-Authorship-Info.aspx


Visuals and titles work wonders for your clickthrough 

rate, post engagement, and search listings, so it’s 

worth it to spend the extra time on those things.

Recap

Learn More

Click the image to grab a free copy of these resources! 

The Marketer’s Crash Course in 
Visual Content Creation

17 Customizable Templates For 
Creating Shareable Graphics on 

Social Media

http://offers.hubspot.com/marketers-crash-course-in-visual-content-creation
http://offers.hubspot.com/marketers-crash-course-in-visual-content-creation
http://offers.hubspot.com/templates-shareable-graphics-social-media
http://offers.hubspot.com/templates-shareable-graphics-social-media


WRAP UP & TAKEAWAYS.5



 Google+, like all digital platforms, will evolve. The SEO benefits of Google+ still make it 

worth it to for marketers to maintain an active presence there. 

 Having an active page on Google+ helps Google index more of your content faster, 

increasing your chances of getting discovered by potential customers.

 Focus first on your overall content and lead gen strategies. Then, repackage what 

you’ve already created for Google+.

 Visuals and titles work wonders for your clickthrough rate, post engagement, and search 

listings, so it’s worth it to spend the extra time on those things.

REMEMBER:



Created by @shannopop

https://twitter.com/shannopop
https://twitter.com/shannopop
https://twitter.com/shannopop


Learn More About Publishing to Your Google+ Page 
with HubSpot Social Inbox

http://hub.am/RUCCEm
http://hub.am/RUCCEm
http://hub.am/RUCCEm
https://twitter.com/shannopop


What is                ? 
All-in-one inbound marketing software.

Get a Demo Video Overview

Get a Free Marketing Assessment

http://bitly.com/10HVpW3
http://bitly.com/10HVpW3
http://bitly.com/10HVpW3
http://www.youtube.com/watch?v=X_bqIr7pGzQ
http://bitly.com/IMA_HubSpot
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